
Authors should submit their articles electronically to Guendalina
Graffigna (e-mail: guendalina.graffigna@unicatt.it). The e-mail title 
must contain the words «MMM submission» and the author surname. 
All correspondence, including notification of the Editor’s decision and 
requests for revision, takes place by e-mail, removing the need for a 
hard-copy paper trail.

Submission of an article implies that the work described has not 
been published previously (except in the form of an abstract or as part 
of a published lecture or academic thesis), that it is not under consid-
eration for publication elsewhere, that its publication is approved by 
all authors and tacitly or explicitly by the responsible authorities where 
the work was carried out, and that, if accepted, it will not be published 
elsewhere in the same form, in Italian or in any other language, without 
the written consent of the Publisher.

Papers should not normally exceed 20 pages of double spaced text 
(minimum 12 point Times New Roman font). Authors submitting lon-
ger articles may expect to be asked to shorten them before they are put 
into the refereeing process. All pages should be numbered consecutively. 
The cover page should contain: i) the title of the article, ii) author(s), 
iii) complete affiliation(s), and iv) e-mail address, fax and telephone 
number of the corresponding author.

An Abstract should be provided conforming to the «Outline for 
Preparation of Abstracts» in Psychological Abstracts (PA), to be printed 
at the beginning of the paper. French and Italian articles should also be 
accompanied by an Abstract in English. Following the Abstract, one to 
five Keywords (from the American Psychological Association’s (APA) 
«Thesaurus of Psychological Index Terms»).

References. In the text of the manuscript, reference to a publication 
should be made by the name of its author, followed by the year of its 
publication between parentheses, thus: Katona (1964) found that..., or... 
as studied previously (Katona, 1964). The complete references must be 
given on a separate list, arranged alphabetically with respect to the first 
author’s name. In the case of a publication brought out jointly by three 
or more authors, it should be quoted in the text as Smith et al. (1990); 
in the list, however, all names must be given in full. If an author or 
a particular group of authors have brought out several publications in 
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one year, the corresponding references should be distinguished in the 
text as (1990a, 1990b) and in the list as 1990a, 1990b.

Examples (please note that journal titles should not be abbreviated):

for books: KOTLER P. (1972). Marketing Management: Analysis, Plan-
ning and Control. Englewood Cliffs: Prentice-Hall.

for chapters in books: KATONA G. (1972). Theory of Expectations. 
In Strumpel B., Morgan J.N., Zelan E. (eds.), Human Behavior in Eco-
nomic Affairs: Essays in Honor of George Katona. Amsterdam-New 
York: Elsevier.

for journal articles: FIRAT A.F., SHULTZ C.J. (1997). From segmenta-
tion to fragmentation. Markets and marketing strategy in postmodern 
era. European Journal of Marketing, vol. 31, n. 3/4, pp. 133-207.

Preparation of Illustrations. Submitting your artwork in an elec-
tronic format helps us to produce your work to the best possible stan-
dards, ensuring accuracy, clarity and a high level of detail. General 
Points: Always supply high-quality printouts of your artwork, in case 
conversion of the electronic artwork is problematic.

Make sure you use uniform lettering and sizing of your original art-
work.

Save text in illustrations as «graphics» or enclose the font.
Only use the following fonts in your illustrations: Arial, Courier, 

Helvetica, Times, Symbol. Number the illustrations according to their 
sequence in the text.

Use a logical naming convention for your artwork files, and supply a 
separate listing of the files and the software used.

Provide all illustrations as separate files and as hardcopy printouts 
on separate sheets. Provide captions to illustrations separately. Produce 
images near to the desired size of the printed version.

Produce images near to the desired size of the printed version.

Formulae in the text and mathematical symbols. Avoid superposi-
tion of symbols (fractions or complicated exponents) which would ne-
cessitate a greater space between the lines; when superposition cannot 
be avoided place the expression on a separate line. Decimal numbers 
should have a zero before the decimal point, thus: 0.05.

Footnotes. The use of footnotes should be minimized. Footnotes to 
the text should be numbered consecutively throughout the contribution 
with superscript Arabic numerals.

Authors are requested to follow the «Guidelines for Nonsexist Use 
of Language» as stated in Section 2.12 of the APA Publication Manual, 
5th ed.



Any manuscripts not conforming to the above specifications or not 
written in impeccable English or French or Italian may be returned for 
necessary revision before publication.

Reviewing process. All manuscripts are reviewed on a double-blind 
basis, typically by two independent reviewers selected by the editor. 
Formal written reviewer comments are provided in support of all edito-
rial decisions.




